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Use PGA Merchandise Show Finds for Multiple Purposes
Ed Gibson on the importance of using PGA Merchandise
Show finds for multiple purposes:
Like many facilities, we use the PGA Merchandise Show to look for a big tee gift for our annual
women's invitational, which is one of our biggest events all year. It's an audacious task, with the
quest to find the perfect gift that they'll both like and find unique (and not the same as previous
years). This can sometimes lead to a stressful buying experience. In 2015 we found the perfect
product and had the prefect outcome: we realized it could be used for multiple purposes, saving
time, money and exposing it to a separate crowd. We found and worked with a company called
YRI that specializes in accessories. They let you brand and design a "ribbon", which essentially is
300 yards worth of material featuring your club logo, tournament logo or other design, that you
can cut up and use on any YRI product throughout the year. As a public facility, one of our
weaknesses has been our inability to make our logo a staple in the shop like private clubs do, but
we saw an opportunity here. They had a canvas tote bag that was pretty inexpensive, and we
used the ribbon to personalize and make the gift unique.

Ed Gibson on the business impact of using PGA
Merchandise Show finds for multiple purposes:
We ordered 122 of the canvas tote bags for the women's invitational and the feedback was
awesome. Through noshows, ordering extras and so on, we wound up having 1012 of the bags
left over and raffled them off at the yearend banquet for our 100player women's league,
exposing the product (and the club's logo) to a different set of players. Both parties loved it, and
it put value into what could technically be a small, little gift. And now both sets of women are
really excited for next year's invitational and league, respectively, to see what great gifts we will
come up with. It also helped increase club pride, as they now have something with our logo on
it. All the varied offerings at the PGA Merchandise Show, along with some ingenuity on our part,
allowed us to have that moment.

To post a comment about this Best Practice on PGAmagazine.com,

click here

If you would like to email the author of this Best Practice directly, please
emailegibson@makefieldhighlandsgolf.com
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